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THE ISSUE

SOCIAL MEDIA
MICRO-TRENDS &
HYPER-CONSUMERISM

$2% 67°%

of users struggle to identify covert of rapid trend purchases are
influencing and undisclosed ads. discarded within weeks to months.

Recap - Trendless 1.0



1.0 WAS A PITCH.
2.0 1S THE PRODUCT.

We kept the three principles from our research — and built
every one of them into something you can click.

1. Raise awareness of micro-trends — an education hub
2. Design friction into “buy now” — a checkout speed bump

3. Decouple relevance from buying — ads you can see coming

Key principles

braf



WHA

“Most apps do not have any way of disclosing their post
is an ad.”
“I have trust issues regarding companies | don’t know.”

“It could prove annoying for those who don’t need it.”

“Users have to read through PSA information to access
barrier removal options.”

Focus group & interviews — 2.0 decisions

T WE HEARD -~ WHAT WE BUILT

FLAG THE UNDISCLOSED

Codes, affiliate links and vague tags get flagged too.

EXPLAIN EVERY FLAG

Each pop-up says why. No account, no tracking.

SOUR RULES

Three pop-up styles, light & dark, a 0:05-1:00 delay.

OFF, AFTER A BREATH

Every off switch shows a short reminder first.



WHAT'S NEW IN 2.0

Wil

A FULL WEBSITE

Five pages, desktop & mobile.

0%

LIGHT & DARK

Settings on every pop-up.

Overview

0&

3 POP-UP STYLES

Notification, banner or card.

S

A PAUSE TO PAY

Barrier + a 0:05-1:00 delay.

05

IT TELLS HOU WHY

Every flag explains itself.

06

ON DESKTOP TOO

Same plug-in, any browser.



[} @ trendless.com

TRENDLESS Home Education Resources GET OUR PLUG-IN

THE

WEBSITE CONSUMING YOUR el
MIND AND TRENDLESS =

The hub for Trendless: why micro- YJOUR MONEY ;gﬂ\;ﬁ:::

trends matter, how to spot hidden ads, (LEARNABOUTMICRO-TRENDS) YOUR MIND AND

real resources — and the plug-in, ready Rt bt

to try.

C LEARN ABOUT MICRO-TRENDS )

GET OUR PLUG-IN

Desktop 1440 - Mobile 390



EARN BY DOING

The Education page turns research into two quick interactions.

DOES IT FIT YOUR LIFE?

A 5-point checklist with the 3-day rule.

AD OR NOT?

Four real-style captions. Guess, then see why.

HOW TO SPOT AN
UNDISCLOSED AD

st pal ns aren't cleal e ny creators use e ta #ad, so ads blend right in
Most paid pro aren't clearly labeled. Many creators use vagu tead of #ad, s bl

ost paid S @

with everything else.
RED FLAGS

VAGUE DISCLOSURE
“ysemycode.” Affiliate links

#collab

CLEAR DISCLOSURE

#gifted  #partner
“Linkinbio"  Storefronts

#ambassador  #spon

Ad or hot? Test yourself.

"Found this jacket at a thrift store for $8, no idea what brand

“Obsessed with my new cup # use code KAY15 for 15% off!*

a -

“Thank you @glowlab for the cutest PR packagel! #gifted”

itis”

DOES IT FIT YOUR
LIFE, OR JuUST
YOUR CART?

Before you check out, run through this. Many people already use the
3-day rule: wait 72 hours, and if you still want it, it's probably real.

O I wanted this before I saw it on my feed
O I'd still want it if nobody else had it

D I'know exactly where it will live and how
often I'll use it

D I could wait three days and still want it

O It won't replace something | already own
that works fine.

JUST YOUR
CART.

This one might be the

algorithm talking. Close the
tab and check back next week.




THREE WAYS TO SAY HEADS UP

12:22

Trendless
Heads up, this is an AD!

9
@janefisher

| My New Best Friend & use code JANE20
‘f’or 20% off, link in bio #fyp #viral #labubu

1 Cheryl - Yung Gravy

ﬁQD

NOTIFICATION

F@llewing | For You

Heads Up, &
This iS an AD!

%y

@janefisher

| My New Best Friend & use code JANE20 S0.9K
for 20% off, link in bio #fyp #viral #labubu

1 Cheryl - Yung Gravy

ﬁQD

BANNER

For You

TRENDLESS @

Heads Up,
This iS an

AD!

Why: Discount code “JANE20" - Discount
offer - “Link in bio” sales push

Tap to view post

@janefisher X

| My New Best Friend & use codeJANE20
'{c\r 20% off, link in bio #fyp #viral #labubu

1 Cheryl - Yung Gravy

ﬁQD




IT TELLS
you WHY

Every pop-up shows the reason it fired, sorted into three kinds
of influence:

TRENDLESS €§3

Heads Up,
ThisS iS an

AD!

SPONSORED #ad, #sponsored, “Paid partnership”

Why: Discount code “JANE20" - Discount
offer - “Link in bio” sales push

VAGUE DISCLOSURE #gifted, #partner, #collab, #ambassador

Tap to view post

@janefisher \

| My New Best Friend & use code JANE20
i{qr-gov% off, link in bio #fyp #viral #labubu

UNDISCLOSED Discount codes, affiliate links, “link in bio”

n V"(’)heryl - Yung Gravy

L] Q -

On the demo's flagged post: “Why: Discount code JANE20 - Discount offer - Link in bio”



Tap the gear on any pop-up to pick a style and a
theme. The choice applies everywhere you scroll.

(Notificcﬂion) (chner) @

v

Make the heads-up work for you.
Your choices apply everywhere you

scroll.

TRENDLESS

Pop-up style

Notification @

Theme

Turn Off Ad Detection O

Learn more about the dangers of trends

at trendless.com

A

TRENDLESS 4

Make the heads-up work for you.

Your choices apply everywhere you
scroll,

Pop-up style

Theme

Turn Off Ad Detectio, «©
n

Learn more about the dangers of trends

at trendless.com




TURNING IT OFF

TAKES A
BREATH TOO

Straight from our research: before anything

switches off, you read a short reminder of why
it's there.

“Include a way to remove barriers: users have
to read through PSA information to access
barrier removal options.”

— Research summary, week 6

TRENDLESS v

Before turning off Trendless’
undisclosed ads and sponsored
content flagger, remember:

e The 67% Rule: Most trend-driven
buys become waste within
weeks. Don't let a temporary
dopamine hit clutter your life.

* You'll lose the filters that flag

undisclosed sponsored content.

Turn Off Ad Detection ()

TRENDLESS N4

Before turning off Trendless’
undisclosed ads and sponsored
content flagger, remember:

e The 67% Rule: Most trend-driven
buys become waste within
weeks. Don't let a temporary
dopamine hit clutter your life.

* You'lllose the filters that flag
undisclosed sponsored content.

Turn Off Ad Detection @

Ad detection is off. Turn it back on
anytime from the Trendless menu.




DARK MODE, TOO

Every Trendless surface also ships in dark, straight from the 1.0 design files

-
11:36
all = )

' 12:22
F g | For You
Sweetstuff
& Secure checkout

Heads Up, % Dubai Ch
I Chocolate B.
This is an AD! Pistachio - Qty 1 S $24.99
Billing Address

Does this fit

Our Life,
~ or Just Your
Cart?

%
%
%

Vi ks
se code JANE20 0.9K
ira abul bu Street Address
A L %
o
Discover Inbox Me
D ———

r State/Province
\

TRENDLESS

Heads Up,
F ThiS iS5 an '

- Di t
Why: piscount code #JANE20" - Discoun!
offer - “Link in bio” sales push

Tap to view post




THE CHECKOUT SPEED BUMP

0O)
e

]

\_

11:36 il = @
sweetstuff 8 Secure checkout
Dubai Chocolate Bar
% Pistachio - Qty 1 SLED
Billing Address -
Take a

Breath—

Q

Does this fit

Your Life,

or Just Your

A Cart?

v

TAKE A BREATH...

The barrier on any checkout

11:36
sweetstuff @ Secure checkout
@ Dubai Chocolate Bar Sencen
Pistachio - Qty 1
Billing Address -
TRENDLESS N7

Learn More about the dangers of trends.
trendless.com

o Barrier
o Purchase Delay
@ Delay Time

11:36 il = @
sweetstuff @ Secure checkout
a Dubai Chocolate Bar onen

Pistachio - Qty 1
Billing Address -
TRENDLESS v

Learn More about the dangers of trends.
trendless.com

Before turning off the barrier, remember: most trend-
driven buys become waste within weeks. A few seconds
now can save the regret later.

\__ J
SETTINGS

Barrier - Purchase delay - Delay time

\__ J
KEEP IT ON?

A reminder before turning off



A FEW
SECONDS
TO THINK

Place Order unlocks after a short
countdown — long enough to ask: does
this fit your life, or just your cart?

€D (010) (015) (0:30) (100)

My billing and shipping address are the same

Qf) 0:03

Free returns within 30 days - Payments secured

\_

11:36 all = @

sweetstuff & secure chec

kout

11:36

sweetstuff

y

0:03...

A

& Secure checkou

My billing and shipping address are the same

Place Order

Free returns within 30 days - Payments secured

y

READY

11:36

Sweetstuff

v

Order confirmeg

Thanks for shopping with s

Stff. Your Dybaj
onits way,

Hope it fits Your jife — nog
JUSt yoyr cart,

Back to checkout

Chocolate Bay is




N DESKTOP TOO

The same plug-in in any browser: pop-ups pin to posts, and the barrier floats over any store.

® © @ Home:feed.

o @ feed.social/home

feed.

Home
Search
Explore
Reels
Messages
Notifications

Create

OO0OO0O0O000 =@

Profile

oL 1 19 ©

janefisher mia.thrifts glowwithkay trendless essertdiarie  -atgirlsummi  cozy.corner

J janefisher
Cheryl - Yung Gravy

TRENDLESS €§3

Heads Up,
This iS an

I Why: Discount code “JANE20" - Discount
' offer - "Link in bio" sales push

Tap to view post

e o @ Checkout - sweetstuff
Suggested for you « > f sweetstuff.shop/checkout

M mia.thrifts Follow sweetstuff

Cart> Information > Shipping » Payment
D dessertdiaries Follow

Billing Address
€ cozy.corner Follow .
st Nar
Last Name
B  bratgirlsummer Follow
Email 2

T trendless Follow

TRENDLESS - SPEED BUMP

Q3
Breath::

Does this fit

[ Your Life,

S or Just Your
6.0 ﬁ

cart?

Phone

& Secure checkout

Order summary

Dubai Chocolate Bar
Pistachio - Qty 1
Subtotal

Shipping

Taxes

Total

) 0:05

$24.99

$24.99
$6.00
$4.03

$35.02

Free returns within 30 days - Payments secured

®



ON HOUR DEVICE NO ACCOUNT

Posts and carts are No sign-up, no tracking.
checked locally.

EXPLAINS ITSELF FREE

Every flag shows its reason. One click to add, any browser.

TRENDLESS

Ve

YOU'RE ALL SET!

Look for the Trendless T
anytime to change your po

in your Chrome toolbar. Tap it

P-up style, theme and checkout
delay.



o © trendless.com/plugin

s E E I I LIV E Here's Trendless on a pretend feed and a pretend store. Scroll the phone, tap the pop-ups,

open the @ settings, and try to check out.

o While you scroll 2 When you check out (0 phone O Desktop

PLUG-IN SETTINGS

HTML demo is work in progress

.
Following | For You While you seroll
These are the same options as the @ menu on every pop-up. Change them here or inside the phone — they
stay in sync.
Ad detection o
Flag sponsored posts and likely-undisclosed ads.

TRENDLESS
POP-UP STYLE

0 0 0

Heads Up,
'I'hiS iS an Notification Banner Card
A quiet alert at the top of the screen A torn label pinned to the post A full card you tap away
®
THEME

Why: Discount code *JANE20" - Discount
offer - “Link in bio” sales push Light mode
WHAT TRENDLESS CAUGHT Reset feed

@janefisher @janefisher
My New Best Friend 8 use code JANE20 Discount code "JANE20" - Discount offer - “Link in bic" sales push
for 0004 off Lok o hio 60 diral #lobuby

Tap to view post

Also in Figma: the “Trendless — Interactive Prototype” page, 8 flows
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THANK YOU
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